The last 12 months have been difficult for a large
proportion of businesses in heartland New Zealand
– not just for those directly involved in the
primary industries, but also for the wide range
of enterprises that operate in the rural economy.
Improvements in revenue have been hard-won
and business pressures have been high. At the
same time, the effect of the downturn in
international dairy prices has reverberated
across the nation, with over a fifth of all New
Zealand SMEs reporting a negative impact from
the fall in dairy prices.
The good news is that despite pressures on the
sector, our primary industries and other ruralbased businesses are beginning to take advantage
of new strategies and technologies. Increasing
numbers now have an online presence, while
many businesses used the previous year to
upgrade equipment and/or upskill staff. A large
proportion are now looking to bring benefit to
their business through strategies such as
investing in IT systems and processes or
working with business advisers.
The outlook for businesses in the rural sector is
also improving. In the last six months, the number
of businesses that are experiencing revenue growth
has risen markedly – from just 18 per cent in
September 2015 to 30 per cent in March 2016. With
the easing of the New Zealand dollar, projected
improvements in international commodities markets
and growth in new international markets, coupled
with the willingness of rural-based businesses
to make the most of new business management
systems and technology, the rural sector is
expecting conditions to further improve over
the next year.

The backbone of New
Zealand’s economy, the
rural sector, is proving its
resilience as operators
continue to invest in
business growth strategies
despite recent economic
challenges.

About the
MYOB Business Monitor
The MYOB Business Monitor survey of over
1,000 small to medium sized businesses across
New Zealand is designed to examine the current
performance of the SME sector as well as
the pressures it faces.
Carried out by Colmar Brunton, the survey
sample includes 210 business operators from
rural New Zealand – including 147 operators of an
agriculture, forestry or fishing business – alongside
413 SMEs working in major metropolitan areas and
395 businesses based in regional cities and towns.

RURAL BUSINESS PERFORMANCE
TECHNOLOGY IN RURAL NEW ZEALAND

Over the last year, revenue growth in businesses based in rural
New Zealand was considerably behind the SME average.

Rural broadband initiative (RBI)
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Rural-based businesses in New Zealand are still
struggling to gain access to high-speed broadband.
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Looking ahead to 2017, more rural businesses are expecting their
revenue to grow – though still below levels forecast for all local SMEs.
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Dissatisfaction with internet
access is stronger in rural areas:
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(36% national average)
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Getting online
New Zealand’s rural SMEs currently have the lowest level
of online activity. However, online engagement amongst rural
SMEs has increased dramatically since this time last year.

42%

of rural SMEs now have
an online presence
(compared to just 27% 12 months ago)
Rural business operators with a website
believe their online presence has made
a significant impact on their business:

60% Generated more leads
45% Easier for customers to do business
40% Able to compete more effectively

IMPACT OF THE DAIRY DOWNTURN
Felt throughout New Zealand, the rural sector has borne the brunt
of the dairy downturn:
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INVESTING IN THE BUSINESS
A large proportion of businesses in the rural sector have undertaken
business growth activities in the previous year and are looking to invest
more into the business in the coming year.
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57% acquired machinery and equipment

27% prices and margins on
products/services sold

37% acquired other knowledge
33% acquired computer hardware
and software

19% offline sales of products/services

23% conducted employee training

17% investment in IT systems and processes

18% implemented new business

17% amount paid to employees

strategies or management techniques

NZ FARM

20% working with business advisers

Technology opening new
“Fields Of Innovation” for rural
New Zealand
MYOB General Manager James Scollay says that in the coming
years, advances in technology may be one of the key influences
on the success of businesses based in rural New Zealand.
“From the farm gate to the rural township,
business owners in heartland New Zealand
know, perhaps better than any others in the
country, that the economy is subject to
forces outside our control.
And while there are so many things we
simply can’t influence, like international
demand, exchange rate fluctuations and,
of course, the weather, technology is giving
us unprecedented levels of control over
the things we can manage.

In our latest MYOB Business Monitor,
it has been heartening to see more rural
business operators embracing the potential
of technology. For others, it may be time to
take a look at the benefits and advantages
your neighbours are enjoying.
As passionate supporters of rural business,
MYOB’s commitment is to do everything
we can to support our rural customers and
partners in transforming their businesses
through technology, to be ready for the
opportunities of the decades ahead.”

Access to the internet has finally overcome
the ‘tyranny of distance’ and cloud technology
puts business management tools in the palm
of a farmers’ hand. Whether he or she is in
the home office or the top paddock; a rural
business manager can Skype with clients
saving the long drive into town; and a shepherd
can count his or her flock with a drone.
In nearly every aspect of rural life,
technology has the power to transform
business, improving efficiencies and
productivity, opening access to new
markets and trimming costs. In doing so,
it can help protect rural industries against
the fluctuations in the market and the
environment.

For more information on the MYOB Business Monitor, visit:
myob.co.nz/backing-kiwi-business

